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PERFECTION IS PLAIN AND SIMPLE. THE ACCLAIMED
GORENJE ORA-"TO COLLECTION NOW INCLUDES A
MICROWAVE OVEN.

Technological perfection, minimalist appearance and user-friendly touch control. Superior design delivered by
Gorenje’s team-up with the excellent designer Ora-"to. Minimalist composition of aluminium and black glass will
crown the appearance of your kitchen. Simply perfect microwave oven that you will be eager to show o .

It does not say too much, just what matters. Trendy collection of household appliances the Gorenje Ora-ito
Collection. The new classic for tomorrow’s kitchen.

www.gorenje-oraito.com

DESIGNED BY

ora-1to

gorenje
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Elegance and power. The noir that seduces the light in your home and becomes one with the dark elegance
of living. Now, the small household appliances are also available in alluring black. The new high-performance kitchen robot,
the blender that stirs up your daily cooking, the chopper that impresses even the masters, the ice crusher that endows
every drink with the true meaning of socializing, the flatiron that charms with its touch, and the scales that make your
wishes come true both in kitchen and elsewhere in your life. The new BlackUp line of appliances from Gorenje is an impos-
ing example of design that works better! Proudly and mysteriously.
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A MODERN FRIDGE-FREEZER ,Made for iPod”

Unique combination
of electronic entertainment device -
the cult iPod touch - and a modern
fridge freezer from Gorenje has
opened up new dimensions of living,
fun, cuisine, and household tasks.

Specially designed and developed
Gorenje fridge features a docking sta-
tion that enables charging the iPod, as
well as playing back music and video.
Wireless internet connectivity comple-

ments the functionality of the high-tech

refrigerator, making various household
tasks and appliance operation simpler
and above all, more fun. The users can
browse and display recipes in text or
video format, check the instructions for
washing the clothes or - in addition to
their favourite music - listen to tips on
household tasks. iPod has conquered
the world, and new Gorenje appliances
with interactive functions are conquer-
ing contemporary kitchens as they an-
ticipate and set new trends.

Gorenje fridge-freezer “Made for iPod” offers a new experience of technology and entertainment.

Made for

iPod

“Made for iPod” means that an electronic accessory has been designed to connect specifically
to iPod and has been certified by the developer to meet Apple performance standards. Apple
is not responsible for the operation of this device or its compliance with safety and regulatory
standards. iPod is a trademark of Apple Inc., registered in the U.S. and other countries.

SPRING - SUMMER 2009
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GORENJE PREMIUM KITCHENS

THE SORAYA KITCHEN Rounded edges of the Soraya kitchens, paired with imaginatively de-
signed handles, stress the line of alluring shapes characteristic of the

Gorenje Ora-Ito appliances. The black and white ambient awakens the bold-
ness of contemporary lifestyle which turns the shiny surfaces of white and

elegant black into reflections of the most memorable moments.

The Soraya kitchen is distinc-

tive for its specially designed
handles that match the lines of the
aluminium handles of the Gorenje
Ora-ito Collection appliances.

GORENJE MAGAZINE



THE IVA KITCHEN

Gorenje Premium kitchens will
impress with their pure lines
and inventive combinations of
materials which allow you to
customize your kitchen and
turn it into a place of many
intimate experiences.

The lva kitchen features characteristic smooth and plain lines that are in
tune with the minimalist guidelines of contemporary interior design. Accord-
ing to these, kitchens and living rooms are no longer separated by a door;
rather, the kitchen is the central place of the family’'s social life in a modern
home. As a result, it is all the more important that furniture does not restrict
the space but fits into it, thus allowing the freedom of combination.

Handle-less doors, numerous
colour versions and extra-
ordinary functionality are the
advantages of the lva,
Gorenje Premium kitchen.

IN THE SPOT LIGHT 67
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THE PERFECT RE| AXATION

Health and wellness are essen-
tial. Therefore, the bathroom as
the intimate corner of your
home is increasingly important
for the quality of living.

SOFTLY ROUNDED LINES

The Jazz bathroom program shines with its
trendy softly rounded lines. The 75-cm wash-
basin offers ample storage space; underneath,
there is a cupboard with playfully devised op-
tions of storing bathroom accessories, while
above it there is a cupboard with a mirror. Nor-
mally, there is space left to fit another large cup-
board or a number of smaller ones against the
wall. The Jazz bathroom is available in four
colours: red, magnolia, cappuccino, and walnut.

THE TRENDS OF
STYLIZED FORMS IN
CERAMICS

The trend of a swarming floral
decoration and overwhelmingly
decorated ambiences is retreat-

ing and giving way to a more
tranquil approach. The patterns
are becoming more abstract

and pure geometry has also
found its place. A novel feature
is evoking 3D effects using relief
structures, as well as plain
graphics. The trend of mosaics
in various versions does not ap-
pear to be loosing any steam. It
has inspired the Sito series
whose slick decors allow a
plethora of combinations, hence
allowing you to add a personal
touch when creating the am-
biance of your choice.

GORENJE MAGAZINE
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Bringing charm and warmth to your home. Radiators Gorenje, HF Chrome line,
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THE LUXURY
OF
—RESHNESS

A luxury of freshness, convenient double
opening, attractive form, and ecological con-
sumption - could you ask for anything more
from your fridge-freezer kitchen helper?

Gorenje Side-by-Side fridge freezers with
a capacity of 521 litres will accommodate
even the most vigorous of your shopping

sprees. 341 litres of volume in the refrigerator
compartment and 180 litres in the freezer
compartment will surely provide ample stor- -

age for your culinary desires, ideas, and in- .
spirational impulses. However, it is not only
the size that matters - in addition to the cool-
ing and freezing function, the Side-by-Side
model also includes a water dispenser and an
automatic icemaker that will help on your
way to becoming an excellent host.

SIDE-BY-SIDE FRIDGE FREEZER

Large handles elegantly enhance
the otherwise austere appearance
of this convenient and friendly
giant - and enable easy opening.

The Side-by-Side model is
fitted with a water dispenser
and an automatic icemaker.




"American-style” fridge freezers of similar
dimensions were only recently still notorious
for their huge power consumption. However,
the new Gorenje Side-by-Side model has bro-
ken with this tradition as it only uses 536.5
kWh per year, thus ranking in the most eco-
nomic A energy class. Its performance is fur-
ther upgraded by the NO FROST Advanced
system that provides optimum circulation of
cool air and eliminates humidity from the
freezer compartment to prevent accumula-
tion of ice on the frozen food and in the
freezer compartment interior.

WHAT'S IN 71
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—NJOY YOUR PERFECT

e CUPOFCO

FRESHLY GROUND

The right dose of freshly
ground beans is the basis for
an excellent coffee. With the
Gorenje coffee machine you

can adjust the fineness of
grind for your coffee beans,
choosing from no less than 9
levels of fineness. Grinding
the beans just before making
coffee preserves its aroma to
perfection.

GORENJE MAGAZINE

Allow us to present your new butler: the cof-
feemaker controlled by gentle taps on the multilingual
LCD touch screen. In addition to the simplicity of op-
eration, its contemporary design following the hori-
zontal lines, accented with the inox colour that blends
with the latest trends in kitchen design, is just as con-
vincing. The option to save your settings will allow you
to prepare your favourite cup of coffee, froth the milk,
and trigger the coffeemaker self-cleaning procedure,
by a single touch. Gorenje coffeemaker will surely be-
come your best friend in the kitchen, suiting any taste
and enlivening even the sleepiest of mornings.
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THE AUTOCAPPUCCINO
FUNCTION

AutoCappuccino is

a unique function that
enables preparing this
excellent Italian coffee
beverage by a single
touch of a button!

SPRING - SUMMER 2009
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GORENJE'S REVAMPED WEBSITE WITH

Gorenje Skandi-
navien was the first
company abroad to

launch the overhauled
website in eight lan-
guage variants. The en-
tire redesign is
scheduled for comple-
tion in the first half of
this year when several
digital communication
activities are planned at

Gorenje.

T e e e e T

QOurs is a time of increasingly rapid
development of interactive media, rising
tide of advertisements, and ever more in-
sistent need on the part of the con-
sumers for active engagement and
customization. As the efficiency of tradi-
tional marketing tools is gradually fading
and as marketing investments yielding
fast and quantifiable results are becom-
ing all but imperative, online communi-
cation between the users and the
manufacturers is gaining weight as a
competitive advantage, and Gorenje is
well aware of this.

LIFESTYLE

Therefore, they have decided to com-
prehensively overhaul their website both
in terms of content and form. As a result
of the revision taking place this year, the
users will be offered even more valuable
and entertaining contents: information,
amusement, online shopping, and com-
munication with other users. This will
provide convenience, save time, and
make purchase decisions easier.

The fundamental purpose of setting
up a web system at Gorenje is to de-
velop open interactive communication
with all company stakeholders and to
build up the relationship between the

brand and the users. Providing the foun-
dations for the website are the tools
that introduce in the long run a new
quality of work and communication in
the broad sense of the word. Hence, the
revamped website is considerably more
transparent, neat, functional, and above
all, consistent with Gorenje's vision of a
design minded company.

Gorenje website is available in over
30 language versions.

WWWw.gorenje.com



DESIGN THAT LASTS.

The seductive exterior conceals a multitude of state-of-the-art technological advancements to create a masterful
combination, coupled with outstanding durability. The Gorenje Pininfarina Black Collection is the rational choice of
trend-conscious connoisseurs who knowingly value flawless aesthetics and timeless beauty.

||
Limited edition g r nj
www.gorenjepininfarina.com/black /w_l!n_lfnién_ln_n_
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contract leading to your inevitable success; now, you impress your partners

"
&
.
SmarTable changes the view on commercial interior design. e iT L
Imagine: sitting behind a prestigious table, you have just signed a milestone
by summoning, as if by magic, chilled plateaus with exquisite drinks and 5
snacks. A single touch of a remote control unit!

LIFE STYLE



Smariable

by gorenje

TRUE VALUE OF PRESTIGE
IS DEFINED BY ITS OWNER

True prestige lies not in the price of an
object, but rather in the possibilities that it
opens up: mastering one's time and space,
living according to one's own individuality.
That is what makes the SmarTable a pres-
tigious invention: a distinct element of in-
terior design in elegant spaces.

The table is made of select materials
that will only become more precious as
they age: top-quality wood, natural stone,
prestigious glass. The selection of materials
is customisable to suit the customers' de-
sires. The basic version offering a table with

a diameter of 170 cm will comfortably ac-

commodate eight people; however, even in
this respect, Gorenje provides a wide win-
dow of adaptability by offering, for exam-
ple, a long conference table with two
integrated refrigerators - or any other ver-
sion that will best blend with its environ-
ment in terms of both form and materials.

SMARTABLE SURPRISES

Gorenje, building its reputation as a
design-minded company, first introduced
its daring novelty in 2006 to surprise the
audience at the 100% Design Fair in Lon-
don. This was followed by appearance at

EXTRAVAGANT 77

SmarTable will make you

an excellent host who al-
ways surprises the guests

or business partners.

the Foire de Paris where it was nominated
for Le Grand Prix de I'lnnovation. In 2008,
it's enhanced version received the audi-
ence award at the Observeur exhibition at
the Cité des Sciences, Paris.

However, the surprises that truly count
belong to the proud owners of this table -
a table that will make you a perfect host.
Avoid moving from business to social lo-
cation, avoid the sometimes annoying or
intrusive service personnel, avoid losing
time. SmarTable allows you to change
your location without actually moving.

www.smar-table.com

SPRING - SUMMER 2009
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These are odd times we live in. In mid summer
last year, British environmentalists launched a head-on as-
sault on the government'’s idea to reconstruct and upgrade
the Kingsnorth coal and oil power plant in South East Eng-
land. Loud protestors gathered several times in the vicinity of
the power station, and used other ways to convince the pub-
lic that the hundreds of tons of carbon dioxide emissions sim-
ply cannot become a part of our future.

Pitifully though, the noble warriors for clean environment
soon walked into a trap, perhaps cunningly set up by the
media: as they failed to agree on an alternative plan, more pre-

cisely, to reach some consensus with regard to the dilemma of
whether to support the parallel plan of constructing six new
nuclear plants or not, the splendour of their zeal has vanished.
Instead of adopting high-tech, they seem to adopt that dusty
Romanesque archetype of Cervantes, or Don Quixote.

GORENJE MAGAZINE

Matjaz Ambrozic, freelance reporter; London

| TO) THE PINK IGUANA

The credit crunch that came next has driven all eco issues
to obscurity and restricted them to only the most exotic pack-
ages and contexts, while the subconsciousness of the devel-
oped world got plagued by much more mundane wonderings
focused on the hopes of staying out of trouble during the two
years of deep recession. Scientists have recently discovered a
very rare species of Pink Iguana the knowledge of which would
probably make Charles Darwin quite enthusiastic. After several
years of counting it was established that there are only 36 of
these unfortunate reptiles left. Comparisons of genetic code
have confirmed that the Rosadas are truly a separate species
which diverged from its evolutionary lineage 5.7 million years
ago. The math behind this discovery is, however, upset by the
fact that the volcanic island where the Iguanas were found is
only a million years old.

How the nature is taking revenge, or perhaps even mocking
us! When it appeared that all the money is all but gone or that
some had fictitiously lost it, the winter started to claw care-
lessly - especially in Great Britain. This is hardly surprising,
given that on the Island, everyone is still relying on the tran-
sience of the perils of winter. As a result, house insulation is
often nothing short of utopia while economizing with power
has never been listed as a wont befitting the gentry anyway.
And how can on feel pleased and appeased in this jumbled
world if the efforts, plans, novelties, inventions, and the engi-
neering that seem to go in the right, logical direction only re-
how disagreeable, painful, or
wastefulness can be when it comes to energy?!

There are companies, though, that have managed to tran-
scend the commonplace notions as their thinking is already
two steps ahead. Gorenje, for example, offers power-saving ap-

mind us even doomful

pliances which were even selected for the "Zero-Energy” sam-
ple houses. These houses were designed by a group of
architects that teamed up in the company ZED Factory in
order to develop the houses of tomorrow: the "Zero-Energy”
and the "Zero-Carbon" houses. There are companies that trans-
late science, fables, technology, morale, and logic into reality. |
guess there are a lot of reasons to be pleased and appeased
after all.
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Gorenje is betting on black. A washing machine, condenser dryer, Old Timer fridge freezer and fridge freezer

"Made with CRYSTALLIZED™ - Swarovski Elements” constitute a line of appliances in seductive black, boasting

innovative design, superior technology, and excellent power efficiency.




TO AHEALTHY DIET.

Anyone seriously devoted to healthy nutrition will be delighted about the new built-in compact combined steam
oven from Gorenje, featuring the innovative steam control technology called SteamPower.

High quality and balanced diet has become an important, even indispensible part of our everyday. Steam cooking
is becoming increasingly popular as it allows the food to preserve its full flavour, colour, vitamins, and minerals. The
dishes will thus be light and juicy, hardly requiring any spices. Steam cooking is also an excellent choice for the
diabetics.

Tasty or healthy is no longer a dilemma: in Gorenje steam oven, the two are combined on the same plate.

gorenje

Wwww.gorenje.com



